
 As an avid listener to XM Radio (one in my car, one in my office) I take great 
pleasure in my ability to listen to what I want to hear.  The programing (news, 
music, entertainment) is so vastly superior to the current "local" media 
stations that my only true surpirse is that more people are not signing up.  To 
this point, I repsectfully ask that the FCC reject NAB's petition 04-160.  It is 
a standard business tactit of the "old school" that when faced with superior 
technology or service (both of which are applicable to XM) they react with 
restraints and not intellect, they react with conditions and not opportunities.  
They see the threat and not the promise or potential.  I implore you to stand 
firm and let the listener choose, tell NAB the game has changed and legislation 
is not the answer. 
Thank you, 
 
Todd Wilson  
 
 


